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Presentation

Moderator: Moderator: It is now time to start the financial results briefing of WOWOW INC.
for Q1 of FY2021.

Thank you very much for your participation today, despite your busy schedule. Please note
that the contents of today's briefing and the question and answer session will be released
in full through an external organization and posted on our corporate website.

In addition, the materials used in the telephone conference can be found on the financial
results briefing materials page of the Company's IR website.

This telephone conference is attended by Akira Tanaka, Representative Director, President
and CEO; Hitoshi Yamamoto, Board Director and Executive Officer; Junichi Onoue, Board
Director and Executive Officer; and Masanori Gunji, Board Director and Executive Officer.
Now, Tanaka will explain the highlights of the financial results for Q1 of FY2021. President
Tanaka, thank you.



WOWOW

2021 FES THFERE /N1 Z1 bk

BIOFHE U TRARBUKBERS DFRMA AR EES

A

o Hwh— RIIVY FZAR, TULIFHBEDAR—Y ATV YHED EADE B &ICmME, EFE (20
£~30%) DHEESFOHERATOFRMANEBZ LA EICED,. S1MELHE L TRERLEEEERS &
AFRMAER T ES

o ETIEHOFRMAHERON3Z N EERR

[
il
N
i

)
Tl cocisxia T SR
FRmA LS 100 2156 115 . 214.6%
B 180 177 M3 . 98.5%
ALK A80 118 _
I3z (GEEE)
o S EESEFIEREEEANFRBGENANRL LIcbDD, FEEOASG ESEMICfEN., BN
o KEUR—YERNOHBMNLZERERTECLD., BREEXIC (B4 - TAM)
soooeic MBS amms SEmsL
il et 19,640 19,968 328 101.7%

=g =k 4,262 £418 24,680 -

s aoo RS a7 .
Fheh, BARREETDETTED 9.

Tanaka: This is Tanaka.

Thank you all very much for attending the telephone conference today. | would now like to
explain the financial highlights for Q1 of FY2021.

Please see page 2 of the slides.

In QT, the number of new subscribers was 215,000, the number of cancellations was
177,000, and the number of net new subscriptions was 38,000.

During Q1, sports events such as the UEFA European Football Championship and the
UEFA Champions League, Naoya Inoue's boxing match, the Grand Slam in tennis, and the
US Women's Open in golf, which Saso won, were very popular. In addition, there was an
increase in the number of new subscribers from younger customers in their 20s and 30s
through distribution, resulting in the highest number of new subscribers for Q1 since the
station opened.

In QT, about 30% of the new subscriptions were through distribution. In contrast, 75% of
new subscribers via broadcast were in their 40s or older, while 75% of new subscribers via
distribution were in their 30s or younger.

As for the income and expenditure,

Revenue increased by JPY328 million mainly due to an increase in external sales of
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subsidiaries, despite a decrease in revenue of paid broadcasting compared to the same
period of the previous fiscal year. However, we posted an ordinary loss due to strategic
investment for large-scale sports programs.

Now, Onoue, who is in charge of accounting, will explain the details of the figures.
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Onoue: [, Onoue, will now explain up to the major consolidated income and expenditure on

page 10.

First, page 3 of the slides shows the subscription status.

The number of new subscribers was 215,000, an increase of 115,000 compared to the
same period last year. The number of cancellations was 177,000, a decrease of 3,000 from
the same period last year.

As a result, the number of net new subscriptions was 38,000, an increase of 118,000
compared to the same period last year.

The number of net cumulative subscriptions was 2,829,000, an increase of 54,000 from
the same period last year.

In the same period of the previous fiscal year, the number of new subscribers declined due
to the postponement and cancellation of live content such as sports due to the
coronavirus pandemic. As a result, the number of net new subscriptions was significantly
negative.
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Please see page 4 of the slides.

This shows the transition of net cumulative subscriptions since FY2016.
For FY2021, we will aim to achieve net new subscriptions of 20,000.
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Please see page 5 of the slides.

This is the quarterly trend of net new subscriptions since FY2019. The number of net new
subscribers in Q1 of the current fiscal year saw a quarterly increase for a second
consecutive quarter. As you can see, the net decrease continued until Q1 of FY2020. As |
explained earlier, there was a significant decrease in net new subscriptions, especially in
Q1 of FY2020, due to the impact of coronavirus.

From Q2 of the following fiscal year, live content including sports resumed, WOWOW
On-Demand, an all-new on-demand service, was launched, subscription application via
distribution was introduced, and in addition, distribution content was enhanced and the
broadcasting and distribution of new soccer content, the UEFA Champions League, was
launched, resulting in the recovery trend in net new subscriptions.

And in Q1 of FY202T, the number of net new subscriptions was substantial, as | explained
earlier.
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Please see page 6 of the slides. This section explains the consolidated income and

expenditure situation.

Both sales and profits increased during the quarter compared to the same period last year.
Revenue was JPY 19,968 million, an increase of JPY328 million over the same period last
year. Ordinary income was a negative JPY322 million, a decrease of JPY4,731 million
compared to the same period last year.

The factors behind the difference from the same period of the previous fiscal year are
explained on the next page and following pages.
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Please see page 7 of the slides. This is a YoY comparison of revenue.

| will explain the consolidated revenue on the left. Consolidated revenue increased by
JPY328 million over the same period last year. As a breakdown, paid broadcasting revenue
decreased by JPY321 million. This was mainly due to a decrease in the net cumulative
subscribers for the period of the sales compared to the same period of the previous fiscal

year.
Other revenues include event revenues from WOWOW on a non-consolidated basis and

sales of consolidated subsidiaries to non-Group companies. In Q1 under review, sales in
the telemarketing business increased by JPY650 million, mainly due to an increase in sales

to customers outside the Group.
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Please see page 8 of the slides. This page describes the factors behind the differences in
consolidated ordinary income.

In the left part are the factors behind the increase in profits, and in the right part are the
factors behind the decrease in profits.

First, | will explain the factors behind the increase. Telemarketing operations and sales of
subsidiaries outside of the Group increased compared to the same period of the previous
fiscal year, and other factors contributed to the increase in income of Group companies
compared to the same period of the previous fiscal year.

Next, as for the factors for the decrease, program costs increased by JPY4,415 million
compared to the same period of the previous fiscal year. The details are explained in the
next page. Paid broadcasting revenue decreased by JPY321 million. In addition, 4K
broadcasting started in March of this year, and as related expenses, there was an increase
of JPY152 million in depreciation and an increase of JPY129 million in technology
expenses.

In addition, there were other factors that reduced profits by JPY 188 million, including the
implementation of community measures.

As a result, ordinary income decreased by JPY4,731 million.
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Page 9, of the slides shows the change in costs.

In the same period of the previous fiscal year, program expenses declined significantly due
to the postponement and cancellation of sports events as a result of the coronavirus
pandemic. In Q1 under review, however, program costs increased by JPY4,415 million
compared with the same period of the previous fiscal year due to the broadcast and
distribution of major sports contents, including the UEFA European Football Championship
and the UEFA Champions League for soccer, in addition to the Grand Slam tennis
tournament that we had been broadcasting and distributing.

10
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Page 10 shows the income and expenditure of the major consolidated subsidiaries.
WOWOW COMMUNICATIONS INC. is a telemarketing company. Revenue was JPY2,443
million, and ordinary income was JPY217 million. Both sales and profits increased, mainly
due to an increase in sales outside the Group, such as telemarketing services for external
customers, compared to the same period of the previous fiscal year.

WOWOW PLUS INC. is a company engaged in the broadcasting business. WOWOW PLUS
channel and the basic music channel of pops music are available on BS and CS110, cable
TV and so on. The company is also involved in program distribution services and
equipment installation in hotels.

Revenue was JPY1,261 million, and ordinary income was JPY102 million. Revenue
decreased due to a decrease in orders for new projects in the hotel business. Ordinary
income also increased due to a decrease in program-related costs and an increase in
advertising sales.

That is all for my presentation.

Moderator: Tanaka, President and CEO, will now explain the business forecast for FY2021.
President Tanaka, thank you.

11
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Tanaka: Please see page 12 of the slides. First, this is about our content.

In Q2 and beyond, we will continue to appeal to our customers with a strong lineup of
sports content.

Especially in soccer, the new season of the UEFA Champions League will be broadcasted
and distributed exclusively. WOWOW On-Demand will provide exclusive live streaming of all
125 matches from the group stage, which starts on Tuesday, September 14, local time, to
the final on May 28, 2022.

Prior to that, we will also broadcast and distribute the UEFA Super Cup on August 11 and
the qualifying playoffs for the UEFA Champions League.

In the previous season, the UEFA Champions League was broadcasted and distributed
from the final tournament, but in the next season, it will be broadcasted and distributed
from the group stage.

12
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Please see page 13 of the slides. This is about community initiatives.
In addition to promoting our content, we will also strengthen our efforts in the community.

We will build long-term relationships with our customers by increasing the number of
services that encourage participation, experience, and support in addition to viewing, in an
interactive relationship with them.

For example, with the WOWOW Soccer Arena, we held an after party to look back on the
best goals and memorable scenes of The UEFA European Football Championship with the
fans.

An interactive initiative was developed on the website to survey soccer fans in advance for
the best goals, best matches, best players, et cetera, and to create a program in response
to the fans' voices, and many votes and messages were received, especially from soccer
fans in their 20s and 30s who wanted to bask in the afterglow of the tournament. They
were all very passionate messages.

Also, in the boxing world, Naoya Inoue will be appearing live tomorrow on a program where
he will be looking back on the behind-the-scenes of his big match in June with unseen
footage. In addition to that, there will be an online event after the show where fans can
interact with Naoya Inoue.

13
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Please see page 14 of the slides.

For dramas, the third drama series co-produced with TOKAI TELEVISION BROADCASTING,
Associate Professor Akira Takatsuki's Inference, is scheduled to start in August on the
nationwide network of TOKAI TELEVISION BROADCASTING and FUJI TELEVISION
NETWORK. WOWOW will broadcast and distribute Season 2 in October. Kei Inoo of Hey!
Say! JUMP will be playing his first lead role in WOWOW serial drama.

14
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Please see page 15 of the slides.

As for the subscription targets, as of Q1 of the fiscal year, the number of net new
subscriptions was 38,000, exceeding the full-year new subscription plan of 20,000.
However, the plan remains unchanged from that announced on May 14, as it takes into
account the rebound from the large increase in subscriptions in June.
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Page 16 of the slides shows the income and expenditure plan.

A30

These figures are also unchanged from those announced on May 14.

Moderator: That is all for our presentation.
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Question & Answer

Moderator: We will now move on to the question and answer session. Do you have any
questions?

Questioner A: Thank you.

| would like to ask you 2 questions. First, you mentioned that the number of subscribers
has been increasing, but | was wondering if you see any direction for the retention rate. For
example, if there is a direction in which the retention rate is better or worse than the
existing conventional satellite broadcasting, | would like to know about it. | hope you can
answer my questions 1 by 1.

Tanaka: Thank you for your question. Executive Officer Gunji will answer your question
about distribution.

Gunji: This is Gunji. As for your question about the retention rate of customers for
subscription, it is difficult to talk about the overall trend because we have just started it
and there is not much data. However, it is a fact that most of the customers who subscribe
to our distribution service are those who enjoy soccer content.

As a result, we expect a large number of customers to cancel their subscriptions when the
soccer content ends. In this regard, our analysis is that the trend value would not differ so
much from that for the customers for broadcasting. This is my answer to the question.
Questioner A: Thank you very much. T more point, and | am sorry to be asking a very
general question, but you are expecting a significant decrease in profit this fiscal year, and
in terms of ordinary income, you posted a loss in Q1. In order to increase your
competitiveness amid the rise of video distribution, you are investing a considerable
amount as program costs, but how long will you continue to invest this level of money in
programs, not just for this fiscal year, but for the medium to long term?

If, for example, if you are to stop this scale of input, | would like to know what criteria you
will using to decide to terminate it.

Tanaka: |, Tanaka, will answer this question. The results of Q1 are as you have understood.
The forecast for the full year is not stated, so you are also correct.

Then, talking about how long we will continue to make strategic investments in content, we
have not decided how long we will continue, but we have positioned the first 3 years of our
medium-term management plan as the critical 3 years, as 1 of our initiatives, we will
continue our strategic investments.

In addition, we will build a foundation in the next 3 years so that we can create a pillar of
business that does not depend on contents alone, by expanding our measures for
community and other areas. We will continue to make investments for this purpose.
Questioner A: In terms of your company's current trend, | think you are attracting

17
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members with a kind of very strong content, like the soccer content | mentioned earlier,
where people look forward to the content and then cancel their subscription when it ends.
On the other hand, in that sense, | think it is quite possible that the number of members will
naturally drop once this level of scale of investment is over, though.

In these 3 years, for example, when you have finished making strategic investments in
contents, what kind of image should we have, regarding how you will maintain your profit
level?

Tanaka: In terms of investment in program costs for the full year, in the first place, we do
not expect the YoY increase that we have seen in this Q1. This Q1 was a special case in that
it saw a concentration of really expensive contents such as the UEFA European Football
Championship, which was not there last year, the Academy, which was not there in the past,
the UEFA Champions League, which was not there last year, and the Inoue match.

If you compare just Q1 of the year, which is unique in that there was no such events last
year, and this year there has been a greater increase than usual, the level of content
investment has been outstanding, but if you look at it over the entire year, we have not
changed our policy of investing in content within the scope of being able to make a certain
level of profit. | would like you to understand that as a premise. However, although the
contents will be the same size as in previous years, we will firmly change the quality. In
terms of the substance, more effective contents, more WOWOW:-like contents, contents
that are unique. In particular, we will invest more than ever in original contents, and
although we will change the contents, we would like to invest more strategically in contents
that will lead to WOWOW's individuality and differentiation. Therefore, we do not believe
that our profit level will decrease because we will invest more money in content compared
to the past.

Questioner A: Thank you very much.

Moderator: Thank you very much. Are there any other questions? May | conclude the
session? Thank you very much. | would like to conclude the question-and-answer session
here. President Tanaka, please give us a closing message.

Tanaka: Again, thank you very much for joining us for today's conference.

The world is very excited about the Olympics. In terms of the relationship between the
Olympics and WOWOW, during the Olympics, as in the past, WOWOW viewing, TV viewing
has always been somewhat sluggish. However, | believe that the scenes of the Olympic and
Paralympic athletes' activities, which will be leaving strong impressions upon the viewers,
will be a very good thing for WOWOW going forward.

Naomi Osaka, who was the final runner of the torch, will be playing in the next tournament,
the US Open Tennis Tournament, which as | explained in the previous slide, will start on
August 30 with our exclusive broadcast. WOWOW has been running programs for urban
sports such as skateboarding since february, and we are also preparing to broadcast

18
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international urban sports competitions. We also hope that as the athletes shine at the
Paralympics, recognition of the WHO | AM documentary series will increase.

So, after the Tokyo Olympics and Paralympics, | am hoping that WOWOW's content will
receive even greater expectations than before.

Once again, thank you very much for joining our telephone conference today.
Moderator: This concludes the presentation of the financial results for Q1 of FY2021.
Thank you very much for joining us today.

[END]
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