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0 FY2016 Earnings (April-March)




FY2016 Earnings Highlights @

Net new subscriptions increased for eleventh consecutive period but fell below

forecast

New Subscription

Number of net cumulative subscriptions reached 2.823 million, marking a new year-end record.

The US Open Tennis Championship featuring Kei Nishikori, the quadrennial UEFA EURO 2016™
soccer tournament and music programs with Kyosuke Himuro and BABYMETAL played leading roles
in acquiring new subscriptions.

Program recommendation based on customers' individual preferences was somewhat successful in
preventing cancellation.

(Thousands)
FY2015 FY2016 YoY
Gross New 590 98.0%
Subscriptions

Cancellations 541 103.4%

Net New Subscriptions 48 38.3%
Number of Net

Cumulative 2,805 100.7%
Subscriptions
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FY2016 Earnings Highlights @

Revenue and income increased from previous period; revenue, operating income

and profit marked new records since listing

Income & Expenditure (Consolidated)

Revenue increased from the previous period due to increase in external revenue of subsidiaries, increase
in the number of net cumulative subscriptions, etc.

Ordinary income increased from the previous period due to effective and efficient investment in

advertising, etc. (Millions of yen)
FY2015 FY2016 YoY
Revenue 75,296 103.9%
Operating Income 9,080 111.7%
Ordinary Income 9,516 108.1%
Dividends

Annual dividend per share up 20 yen from initial forecast of 60 yen to 80 yen

Share Acquisition
acTVila (non-consolidated subsidiary) March 2017, IMAGICA TV (consolidated subsidiary) April 2017

5
Figures rounded down to millions of yen.
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FY2016 Subscription

(Thousands)

Previous Period Comparison
FY2015 FY2016
Difference YoY
Gross New o
Subscriptions 590 -12 98.0%
Cancellations 541 18 103.4%
Net New 0
Subscriptions 48 -30 38.3%
Number of Net
Cumulative 2,805 19 100.7%
Subscriptions
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Change in Number of Net Cumulative Subscriptions

Thousands
3,000

2,823

2,805

2,500

Difference Difference Difference Difference Difference

+84 +17 +108 +48 +19

2,000
FY2012 FY2013 FY2014 FY2015 FY2016
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FY2016 Income & Expenditure

(Millions of yen)

Previous Period
FY2015 FY2016 Comparison
Percent of Percent of .
Result Revenue Result Revenue Difference YoY
Revenue 75,296 oYM 78,253 | 100.0% 2957 103.9%
E Operatin
I Emoomeg 9,080 12.1% m 1060 111.7%
) .
2 ?r:g(')”rf];y 9516 XA 10282 766 108.1%
O —
Profit Attributable to 6,707 8.9% 6,800 92 101.4%
qu Revenue 72,079 100.0% FX-y{: 798 101.1%
(qv]
ks :
S | Operatng 8480  11.8% XYY 1444 117.0%
5 ncome
S Ordinary
S P eome 8,940 12.4% 9,879 939 110.5%
-
> Net Income 6,350 8.8% 6,463 113 101.8%
Figures rounded down to millions of yen.
Annual Dividend 70 yen per share! 80 yen per share 10 yen 114.3%

1. Includes the 10-yen commemorative dividend to mark the 25th anniversary of establishment.



Revenue Compared to Previous Period

Consolidated YoY Non-Consolidated / vov
Millions of yen 103.9% Millions of yen 101.1%
80,000 80,000
78,253
75,000 75,000 72 878
72,079 ’
70,000 70,000
65,000 65,000
60,000 60,000
FY2015 FY2016 FY2015 FY2016
(Millions of yen) (Millions of yen)
Revenue Item FY2015 FY2016 Difference FY2015 FY2016 Difference
Broadcasting 69,401 69,955 554 69,401 69,955 554
Other 5,895 8,298 2,403 2,678 2,922 244
Total 75,296 78,253 2,957 72,079 72,878 798

Figures rounded down to millions of yen.
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Consolidated Ordinary Income Factors in Difference from
Previous Period

Increase Factors (+) Decrease Factors (-)
Ancillary Business Exchange Rate (Millions of yen)
Balance Income/Loss

+434 -406

Depreciation
Expense
-242

Broadcasting
echnology Cost
-121

Program Cost

Viewing Fee
Revenue
+554

Advertisement
Expenses
+832

(Result: 10,282 million yen)

Difference

+766

(Previous period result: 9,516 million yen)

*The figure for each factor is the difference from the previous period, with + representing an increase factor.

Figures rounded down to millions of yen.
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Change in Program Cost

Program cost remained nearly equivalent to the previous period due to

effective and efficient investment

(Millions of yen) 24,643 23,] 65 22,804 26,83] 26,948 (Percent: %)
30,000 70%
/- 604 /- 685
514
25,000
60%
20,000
15,000 50%
10,000
40%
5,000 37.0%
0 30%
FY2012 FY2013 FY2014 FY2015 FY2016
mmm Program production cost mmm Motion picture program distribution cost
Other =e=Percent of revenue (non-consolidated)
{ | Percentage of program cost that is program production cost
*Program production cost: Original dramas, movies (except movies produced by US major studios), sports, music, etc.
Motion picture program distribution cost: Movies produced by US major studios *All numbers are non-consolidated.

Other: Data broadcasting, etc. Figures rounded down to millions of yen
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Income & Expenditure of Major Consolidated Earnings
Companies

WOWOW COMMUNICATIONS (Telemarketing-related work)

(Millions of yen)

Previous Period

FY2015 FY2016 Difference
Result Pl:\?gii?]tgf Psgszgtgf Difference YoY
Revenue 6,602 100.0% 1,871 128.3%
Operating Income 143 2.2% -85 40.0%
Ordinary Income 147 2.2% 58 -89 39.4%
Net Income 81 1.2% 42 -38 52.1%

*"WOWOW COMMUNICATIONS non-consolidated figures

Figures rounded down to millions of yen.
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e Summary of FY2017 Business Plan




Summary of FY2017 Business Plan

Efforts to Become a Comprehensive Entertainment Media Group

]

Distinguish WOWOW from competitors with wide-ranging content that is ]
thoroughly unique to WOWOW

éfocus on producing original content and enhancing major genres

Revise marketing tools to acquire customers ]

nhance digital marketing tools to increase online members’
onsolidate customer data on a DMP.” Develop content based on analysis of
customer preferences

Achieve more service sophistication ]

63uild foundations for launch of IP simulcast service and 4K broadcasting

Enhance WOWOW Group synergy ]

OStrengthen ties between group companies and promote efficient group
management

*Customers that have agreed to the online member terms and conditions and been given an ID (registration is free)
**Data Management Platform
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Subscriptions

FY2016
Gross New
Subscriptions 578
Cancellations 560
Net New 'I 9

Number of Net

Subscriptions
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FY2017

Previous Period Comparison

Difference YoY
-18 96.9%
-30 94.7%
%
30 %




